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In any business, the fundamental aim should be to satisfy the customer in the delivery of services as they determine the feasibility of the business. "the customer is always right" is a philosophy applied in the line of customer service. Therefore, it is necessary for a business to not only attract and retain customers in their business but also to provide them with a reason to remain. Love and loyalty from customers are significant attributes of the success of a business. Although some do not realize this valuable tool, without customers, they are prone to losing everything if they abandon them. The paper explains the impact of establishing customer-centered services and customers' role in increasing profits and sales in a hotel.
For the instances of a partnership like in the case study, it is important to brainstorm and put everybody's input into considerations to make sure all aspects are considered before introducing the policy. This enables necessary precautions to be made before the actual danger results. If Racheal had not suggested and gave inputs on her thoughts regarding what peter had suggested, the ultimate loss would have been felt by all members as sales would have reduced and, therefore, low revenue. Decisions should, therefore, be made by the team, and customer satisfaction is given priority. 
Among other reasons giving priority to customers and their satisfaction, the ultimate goal before profits is the best business ethics. This suggests that before putting up measures for gaining benefits, it is essential to weigh the welfare of customers to make sure they do not lose confidence in the services or goods that one provides. Therefore, Carol made the right decision, choosing to maintain the customer's inflow by not withdrawing products on the menu for monetary benefits. She decides to give the customers the freedom of choice to keep their satisfaction, which by this action, she had given priority before making profits or increasing sales.
 Carol continued with the new approach without informing Dave that she had decided to follow another method to identify if Carol's ideas were reliable. According to the case study, she went against the earlier thoughts by not letting the items run out after advertising them to increase the sales and the go back to the unhealthier food, which had the potential reducing even the existing transactions. Dave would be so much disappointed that his ideas were not being applied in the hotel according to how they had agreed. Since all of them had the ultimate goal of increasing sales but suggested different methods if Dave observed the results from the practical study carol, he would agree to the new approach that does not harm the existing sales. 
The idea of improving the sales that were becoming a concern for every member of the team was worthwhile but did not put the customers' welfare into considerations. The idea of "bait and switch" would be reducing the confidence that the customers had with the hotel making them consider seeking satisfaction elsewhere. Introducing a healthier menu only to use them to attract more sales seems unethical and not reasonable as the healthier menus were supposed to improve on sales without affecting the existing sales. If this idea were implemented without the correction, it would not be long enough before the hotel runs out of business since there would be no customer satisfaction as what was being advertised was not available. It is essential to ensure that customers can choose and get served with what satisfies them. 




Conclusion.
The "customer is always right" policy is a philosopher better said than done, a business should recognize the central role of customers in their success. Good customer relations go a long way to promote loyalty and organizational trust, promoting the survival of the business. All decisions, therefore, in any business, should be made on considerations of customer welfare in terms of health and cost.  Racheal enabled correction of a procedure that would have otherwise led to detrimental result to the hotel business. Dave should, therefore, agree to consult and be guided by the outcomes of the study that carol had done in the hotel.
